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Mr. Sun Tea is part of Taiwan's 23-year Red Sun Tea Group.

Founded in 1999, Red Sun Tea Group stands for high-quality

tea in Tainan, Taiwan.
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MY The Edison of Tea-shop Trade zermmzas:

Red Sun Tea Group is famous for our strength in developing specials, therefore was
entitled to the name of “Edison of Taiwan's tea-shop trade" by the press. Our
specials, such as "Mr. Sun Special,” "Pineapple Green Tea w/ Basil Seeds," are the go-
for drinks for locals and tourists in all our location. Also, we are the first to invent the
"Milk Foam", our signature "Oolong Tea w/ Cheese Milk Foam" innovated a new
trend of boba milk tea trade. In the year of 2005, we had set a historical record of
2.5 million cup sales in 6 months with our refreshing signature Heineken Green Tea,
an awesome combination of Beer, Green Tea, and another 8 kinds of juices. With our
R&D strength, Red Sun Tea Group stays responsive to the market, even setting the
trends in the tea trade.
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Innovatively one boba maker per store, freshly produce and sell on-site daily
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Tsung-Tse, Hsieh, Mr. Sun's founder, has worked for a long time as a consultant in tea-
shop trade, counseling over 500 tea-shops worldwide. Mr. Hsieh has repositioned the
brand with the concept of "healthy, fresh, new fashion". He hopes to break consumers'
stereotype of factory-made bobas being unhealthy, containing massive chemicals.
With these unique bobas, he aims to propel Mr. Sun to the global stage.”

2016 Mr. Sun was established. Through the most innovative marketing strategy,
setting a boba maker in every store, Mr. Sun produces and sells boba on-site every
day. The customers could see the whole process of boba-making, from dough
kneading, moisture monitoring, to the boba in their drinks. With our exclusive recipe,
Mr. Sun provides non-preservative boba by decreasing 30% of the calories, serving
much healthier, lighter, and tastier, also the most innovative light-calorie fruity boba
milk tea in the world. That's what differentiates us from the rest boba milk tea brands,
causing sensations with long queues in every one of our locations in Asia, California,
Toronto, Calgary and Las Vegas.

Mr. Sun provides 3 flavors of boba daily: the classic brown sugar, strawberry, and
mango. We also developed other popular flavors for boba lovers all over the world. For
example, we already have peach, honey cinnamon, Matcha, up to 13 popular flavors in
total. If you fancy awesome boba milk tea, come visit us, let Mr. Sun brings you the
joy, delight your taste buds, and leave you a pleasant aftertaste.
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As the international branch of Red Sun Tea Group, Mr. Sun's core value is to
bring Taiwan's good taste and most innovative boba milk tea ideas to the world.
Through owning tea plantations, boba labs and factories, we carefully select
high-quality tea leaves and other food materials, ensuring our products — from
tea, sugar, all the way to the toppings~ are all original, healthy, tasty, and most
important of all, in line with international inspection standards.

Currently, we've already expanded to China, Canada, and United States, also
starting projects with our business partners from Hong Kong, Thailand, Vietnam,
Philippine and more to come. We believe the handcrafted boba is the trend in the
boba milk tea trade, and Mr. Sun is the leading power in the future.
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Mr. Sun Master Franchise Authorization Terms
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1. Areas: Asia Pacific countries, European countries, Canada, United States,
and Provinces of China.
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2. Being able to obtain the registration of legal profit-making
enterprises in the agency area

EMSAEERKEBHEEENEEERSE -

3. Being able to expand business in the agency area following HQ's support and own a
team to do advertising, marketing, and designing.
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4. Sharing the same value and business philosophy with HQ as 'quality first, customer first'.
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5. Possessing sufficient capital and starting at least 5 stores for advertising and
staff training purposes.
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6. Being able to tackle logistics matters in the agency area.
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